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Metatriangulation: Building Theory from Multiple Paradigms
This paper comprises approaches that address problems theorists encounter when selecting a topic of research, collecting, analyzing data, theorizing as well as evaluating the resulting theory by use of multiple paradigms. The discussions of the benefits, weaknesses, and possible applications position the approach with the wider realm of organization theory.   
Multiparadigm Perspectives on Theory Building
Theorists in this paper argue for this approach to develop correspondence between theory-construction and paradigms efforts by exploring a metaparadigm perspective likely to allow disparate approaches to theory development. The multiparadigm approach perspectives only allow researchers to recognize in-built as well as irreconcilable differences in theories. Also, encourages its theorists to adopt a more comprehensive view through accounting for the differences.
In Defence of Paradigm Incommensurability
The article's purpose is to examine the outcome of paradigm incommensurability as well as consider the paradigm’s restitution as the central feature of the entire paradigmatic analysis. Theorists have argued three main points: a natural aversion that gives impetus to trials that synthesize the paradigms. The second argument states there is no basis for comparison between Morgan and Burrell’s and Kuhn’s paradigms. Third argument is that denial of paradigm incommensurability is visible in postmodernism of reaction.  The authors argue that paradigm incommensurability can be used to defend scientific authoritarianism. I agree with Kuhn that competing paradigms cannot have a common measure. There is no single way to merge them meaningfully. I believe suggestions for multiparadigm studies are methodologically vague and impractical. 
Breaking the Paradigm Mentality
This article focuses on Burrell and Morgan’s core arguments on sociological paradigms and organizational analysis. It also assesses the responses to it. It looks into Morgan and Burrell's division of objectivists as well as the subjectivist way of analysis by focusing on Kuhn's understanding of the continuity and incommensurability in the theory development process. No one can deny Burrell and Morgan’s argument that organizational analysis is informed by assumptions about science and society. The authors explain the role of assumptions in coming up with knowledge. I do not subscribe to Burawoy and Knights et al. arguments. I believe social science should only be approached objectively.
Revisit Paradigm(S) in Management Research: A Rhetorical Analysis of the Paradigm Wars
The paper focuses on the possible uses of rhetorical analysis applied in trying to discover contemporary debates and compares Burrell and Morgan’s and Kuhn’s theories of incommensurability as well as paradigm(s) revisit paradigm(s) in management research is based on arguments of Morgan and Burrell against Kuhn's about paradigm and incommensurability. I believe the authors succeed in exploring the wars between paradigms. In my view, paradigms cannot be merged and thus, are incompatible with one another. 
On Making Marketing Science More Scientific: Role of Orientations, Paradigms, Metaphors, and Puzzle Solving
This paper contributes to the debate that examines current and alternative paradigms, metaphors, puzzle-solving, and orientations activities in marketing. The article on making marketing science more scientific deals with metatheoretical debate in marketing, fundamental notions applied in research processes, 4-main world views involved in marketing, and then addresses ways marketing can break free from current paradigmatic provincialism. 
 
